
Thrifty Foods / Brand Standards



Introduction
To ensure an accurate and consistent 
representation of the Thrifty Foods brand; 
this manual provides guidelines, rules and 
examples of what is correct and incorrect  
use of trademarked logos.
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Wordmark & Colour

The hierarchy (left to right) for preferred 
logo is indicated to the right. 

Options may be used pending end use  
and how they need to fit within certain 
design scenarios.

The official colour of the Thrifty Foods 
wordmark is the green specified here using 
the international colour standard Process 
colour (CMYK), PMS (Pantone® Matching 
System) and web safe colour. All of the 
wordmark master files provided have been 
carefully calibrated to match it. Please 
ensure that you always use the appropriate 
file and do not attempt to change or adjust 
the colour in any way.

TF Stacked Logo

Best used when centered on a page  
or under centered copy.

The Kit

The kit includes print and web versions  
of the Stacked and Horizontal logos.

TF Horizontal Logo

Best used when placed to the right or left of a page  
or text flush left or right

TF-Horizontal-Logo-CMYK.aiTF-Stacked-Logo-CMYK.ai

Approved Colours

C: 100 M: 0 Y: 100 K: 7 BlackPantone 347C
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Clear Space 

The clear space is the minimum “breathing 
room” maintained around the wordmark.
It should be kept free of graphics, text and 
other marks. It also defi nes the minimum 
distance from the wordmark to the edge 
of a printed piece.

Always use the approved artwork in 
the Thrifty Foods kit to reproduce the 
wordmark correctly.

Unacceptable 
wordmark renderings

Never place the logos at angles, in 
patterns, apply special eff ects or use any 
colours other than 100% Pantone 347 green 
or black.

Do not distort Do not change colour

Do not violate the brand-mark’s 
safety margins

Low contrast Do not outline the brand-markDo not change the brand-mark’s orientation.

Do not violate the 
brand-mark’s safety margins

Do not add eff ects to the 
brand-mark.

Thrifty Foods Brand Guidelines - Proper Usage

Ris nesti con cumVitiate estia aut 
harunt alis inus.Et aut antium 
eatemquunt.

Ris nesti con cumVitiate estia aut 
harunt alis inus.Et aut antium 
Ris nesti con cumVitiate estia aut Ris nesti con cumVitiate estia aut 
harunt alis inus.Et aut antium 
eatemquunt.
harunt alis inus.Et aut antium 
eatemquunt.
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Terms of use.

Downloading the Thrifty Foods brand and its 
uses implies your acceptance of the terms and 
conditions of this user agreement. A breach of 
these terms may result in us asking you to 
withdraw the offending items with immediate 
effect at your own expense.

All elements of the Thrifty Foods brand 
including, but not limited to, text, photographs 
and graphics is and will remain the property of 
Thrifty Foods.

We grant you a limited, nontransferable, non-
exclusive, royaltyfree right to use, copy and 
reproduce the logos subject to the following 
conditions:

Do not alter, modify, adapt, manipulate, 
enhance, add to or delete part of the Thrifty 
Foods brand. All Material must be used in the 
original terms and conditions and unchanged 
form in which it is downloaded. 

Do not copy or imitate the Thrifty Foods brand, 
including the look and feel of the brand, 
distinctive colour combinations, typography, 
graphic designs, icons or imagery associated 
with the Thrifty Foods brand. 

Do not adopt marks, logos, slogans or designs 
that are confusingly similar to our Thrifty Foods 
brand. 

Do not use the Thrifty Foods brand to promote 
any illegal, immoral or “adult only” activity or in 
any way which is obscene, indecent, vulgar, 
unsavoury or defamatory or which could harm 
or compromise the company name, reputation 
or goodwill or that of any of its employees. 

It is at the brand owner’s discretion to withdraw 
a “users” permission based on its sole opinion 
on material viewed as misleading, unfair, 
defamatory, infringing, libelous, disparaging, 
obscene or otherwise objectionable.

Do not, without Thrifty Foods prior written 
consent, permit the material downloaded by 
you to be used, reproduced, published or 
distributed by anyone else.

Use of any brand material shall be entirely at 
your own risk. We give no warranty as to the 
accuracy, correctness, reliability, quality or 
originality of any material or anything depicted 
in any material.

The rights granted to you under these Terms of 
Use shall terminate immediately upon your 
breach of any of these Terms of Use.

We reserve the right to change these Terms of 
Use from time to time without prior notice by 
changing them on this site.

Do not use the Thrifty Foods brand in a way 
that implies partnership, sponsorship or 
endorsement. Don’t combine any part of the 
Thrifty Foods brand with a company name, 
trademarks or other generic terms. Avoid 
trademarks, names, domain names, logos or 
other content that could be confused with 
Thrifty Foods.


